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FIVE-STAR MEETUP

October 16, 2025
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GPSTBID VACATION RENTAL PROMOTION

MARKETING

EDUCATION

ADVOCACY

BORNTO
LL

GPSgetaway.com

Watch the Recording Resources Shared in the Event

VIEW THE SLIDE DECK

* Marketing and Booking Tips with Visit Greater Palm Springs

greater
palm

springs

. * Resources for Guests
* Learn more about the benefits of becoming a VGPS partner here
* sign up as a new partner with VGPS and request your listing here
.c P iews & Rent
« Reframing your rule friendly.
Indu: ists
s

e the RR Network

WEBINAR « JULY 23
free
* Good Neighbor Guides for Coachella Valley

> 0:00/57:14 JAbiv] H * Learn more about Rent Responsibly here

Coniella Volloy
SHORT-TERM RENTALS

LONG-TERM BENEFITS

Chat GPT prompts, and more for

VACATION RENTALS HELP OUR COMMUNITY

THRIVE




TOTAL FY 25/26 BUDGET: $33.3M FUNDING SOURCE

TBID — Hotels with
50+ Rooms Contribute 3%
$22,764,075

8%

TBID — Vacation Rentals Private

Contribute 1%
$3,079,822

JPA Funding &
Tribal Voluntary
$3,429,722

Private Revenue,
Roll Over &
Other Sources
$4,057,370

GREATER PALM SPRINGS



TOTAL
SHORT

TERM

RENTAL
PERMITS

City # Permits
Cathedral City 118
Desert Hot Springs 311
Indian Wells 59
Indio 1,152
La Quinta 1,352
Palm Desert 995
Palm Springs 2,871
Rancho Mirage 0
Riverside County 234

Coachella

325

7,417 permits

iIncrease
since 2020



Q4 2025 PACE

ADR Adjusted RevPAR
$443  «9%  $405 $80 ~1% $79
Adjusted Paid Occupancy % Avg. Length of Stay
18_.1% v8% 19.6% 5.7 v 7% 6.2
Q4 ADR
Scottsdale $235
Phoenix $198
Las Vegas $185

Big Bear $207



"Coachella 2026 is sold out three days after passes go
on sale." — LA Times

"A lineup that includes Justin Bieber's first concert since
2022 helped the long-running Southern California festival
sell out in roughly three days." —Billboard




JANUARY — APRIL 2026 PACE

ADR Adjusted RevPAR
$477  <26%  $378 $113  ~34% $84
rrrrr y compare primary compare
Adjusted Paid Occupancy % Avg. Length of Stay
23.7% ~7% 22.2% 10.7 v26% 14.4
rirnary compare primary compare

Key Data Oct 2025
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PSP ARRIVING CANADA SEATS — SEASONS 2025 & 2026

Month YoY % Seat Change VoY Seat Count
. Change
5‘ oalm springs
INTERNATIONAL AIRPORT November _8.6% -2’703
December -6.2% -2,058
January -5.7% -1,880
February -16.0% -5,698
CALIFORNIA |
March -16.2% -6,557
April -8.5% -2,777

Note: November & December 2025 vs. 2024 and January-April 2026 vs. 2025
Based on 9/25/25 schedule data, subject to change; Schedule data via Diio Mi by Cirium



ARRIVING

month | PSPYOY% | (Yo et
Change
November -8.6% -9.8%
December -6.2% -9.6%
January -5.7% -9.1%
February -16.0% -13.0%
March -16.2% -8.2%
April -8.5% -7.4%

Note: November & December 2025 vs. 2024 and January-April 2026 vs. 2025

Based on 9/25/25 schedule data, subject to change; Schedule data via Diio Mi by Cirium

CANADA SEATS — SEASONS 2025 & 2026

PHX YoY % LAS YoY % Florida YoY %
Seat Change Seat Change Seat Change
-10.4% -34.8% -12.5%
-13.2% -32.2% -16.4%
-17.8% -31.9% -12.1%
-30.4% -30.7% -14.7%
-27.6% -31.7% -18.6%
-21.6% -21.1% -9.9%



2025 VISITOR INTERCEPT STUDY
(Q1 RESULTS)

Visitor Profile

A
o .0 I=
Iil o ™ .
28% 55 2.9 4.2 (hotels) /13.8 (sTVR)
First-Time Visitor Median Age Travel Party Size Length of Stay
® o [ 3 ® 0 o B
m ™M\ M ™

50% 12% 1% 19%

Travel as a couple Travel with children Have additional support needs LGBTQ+

SOURCE: DOWNS & ST. GERMAIN RESEARCH



2025 VISITOR INTERCEPT STUDY
(Q2 RESULTS)

Visitor Profile

A
@ °.0 I=
Iil . " .
30% 45 3.5 3.7 (hotels) /7.3 (STVR)
First-Time Visitor Median Age Travel Party Size Length of Stay
® O ® O ® O o ® O
m ™M M m
40% 17% 11% 19%

Travel as a couple Travel with children ~ Have additional support needs LGBTQ+

SOURCE: DOWNS & ST. GERMAIN RESEARCH



2025 VISITOR INTERCEPT STUDY

Lodging Preference

Over 2 in 5 visitors stayed in a
hotel/motel/resort during their trip to
the Greater Palm Springs area

Over 1 in 5 visitors stayed in @
vacation rental

15% of visitors stayed with
friends/relatives

Visitors stayed in the Greater Palm
Springs area for about 8.7 nights on
average

Hotel/motel/resort [N 437
Vacation rental _ 21%
with friends/relatives [N 15%

Second home 7%
Timeshare 4%
Campground/RV park 2%
Bed and Breakfast/Inn 1%
Other <1%

Noft staying overnight 7%

SOURCE: DOWNS & ST. GERMAIN RESEARCH



2025 Economic Impact of Vacation Rentals

Short-term vacation rental (STVR) spending, jobs, and income impacts in Coachella Valley

S907M

Visitor
Spending

The $907 million in STVR visitor
spending corresponds to $2.6
million per day in visitor

spending, on average.

25

S1.1B

Total Business
Sales

Direct STVR visitor spending

supported $1.1 billion in total

business sales when indirect
and induced impacts are

included.

2
&

4,422

Total Part-Time
and Full-Time
Jobs

The number of total jobs

sustained by STVR visitors.

2O\
5

S126 M

Total State &
Local Tax
Revenues

The $126 million in state and
local taxes generated by STVRs
would cover the average
salaries for 719 firemen, 700
police officers, or 1,600 teachers

in the Coachella Valley.

&) TOURISM ECONOMICS




2024 MARKETING RESULTS

3 O B - totalimpressions generated

R LB i

2.2M 2.9M 14M 16./M

television spofts welbsite users co.nven’rio.n social media
sales impressions video views




SUMMER MEDIA PLAN PROGRAMS
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2025 SUMMER CAMPAIGN

P OLITMLY LU TN

FOR THOSE BORN T0

GETAWAY OFFERS

4.8B

Impressions

30% OFF YOUR 7 GET 10% OFF YOUR 25% OFF & WAIVED THE GROWN-UP
NIGHT STAY STAY OF 7-NIGHTS AMENITY FEE GETAWAY
Q ACME House Company Vacation Q Endiess Summer House Indio - Q The Saguaro Hotel & Pool Q Thompson Palm Springs
Rentals Family Friendly Paradisel Summer of Color Yes to the sun and Treat yourself to a stay in Upper
Sun-Soaked Summer Savings Book Get 10% off your stay when you book a the splash at Saguaro Palm Springs. Stories, their 21 and over retreat
Any 7+ Night Stay & Get 30% Off Valid week at Endless Summer House! We This summer... designed for...
for Stays... offer direct...

READ MORE» READ MORE »
READ MORE » READ MORE»

SEE ALL GETAWAY OFFERS »

¥ " - O 'S
Bo S :%g

ll greater
= a” palm
W — springs

GPSgetaway.com -.;. e P .‘ g STVR LINKS

PI_MI "ow Fevisi greater palm springs



VRBO SUMMER VACATION RENTAL CAMPAIGN

@vrHo

Uil %greoier w %9 eat

. WS reater
palm springs palm springs

What does Reveal your
youripool. B Greater Palm
Springs travel

m?p}‘ E ; - ._ o style
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s B
1

\4 s f
= poolsi

e \e——

vacation . {
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VRBO - BEAUTIFUL DESTINATIONS

As part of the overall VRBO summer

vacation rental campaign, Beautiful

Destinations created custom content UMY Mvsems, mith e
promoted to their 25M+ Instagram N Mgenaoasaginetis £ A 2 { e |

GreaterPalm'Springs

followers. bringsjthejVibes!
The campaign included:

* A 3-day itinerary reel on Instagram,
Facebook, and TikTok.
6 “pool floatie” themed videos
highlighting locations and partners
throughout the destination, posted on
our @visitgreaterps Instagram channel.

10.7K /85K

engagements video views




EXPEDIA — SOCCER CO-OP

Expedia & with Visit Greater x C T e
g Fun S, o-op campaign turns soccer
) ° ° ° . Sponsored « @ g
Expedia Soccer World Championship Co-Op campaign s s e e fever into SoCal stays
luxury spa day, explore an oasis of art, and treat Discover how three kionic Southern Cailfornia destinations got n the game and convinced

promotes bookings to participating Southern California yourselo e ding, 0@
. . ! -
destinations around June soccer events.

¢ As Expedia’s primary sponsor of the program, Greater
Palm Springs receives top placement on the custom
landing page along with digital and social ads promoting
the campaign.

Score big in Southern California

The FIFA Club World Cup 2025 is bringing the world's best clubs to Pasedena's iconic Rose Bowl Stadium—but why stop there? Southern California isn't just sbout world-class
soccer,; it’s a vibrant destination packed with adventure, culture, end unforgettable experiences.

Before, during end after the action-packed matches, take your trip to the next level by exploring three of SoCal's must-visit destinations.

Kick it in Greater Palm Springs, Buena Park, and Santa Ana—SoCal's ultimate travel lineup. Pass, shoot, and score an epic getawsy beyond the game.
$ 3 . 8 M

revenue
Greater Palm Springs

Escape your ordinary

Dizcover Greater Palm Springs, where adventure awaits at every turn — and where your
stay is as unforgettable as your surroundings. Whether you're exploring surreal
landscapes, floating the day away in a sparkling pool, dining at world-class restaurants,
relaxing in hot mineral springs, or immersing yourself in rich culture and heritage, this

3.9M

impressions




LGBTQ+ SUMMER CAMPAIGN

AN
£,

4

In Greater Polm Springs, every fraveler belongs. Explore ‘of, *
a vibrant oosis where inclusivity and individuality shine visd g e +e !

beneath endless blue skies — and mark your calendors for pOlm Sprlngs

Naovember 69 fo join us for Greater Polm Springs Pride,
an annvol celebration of love, joy, and community.

AVENDIR @

califernia

PrideGPS.com

USA
TODAY

E DGAE THE
INsider

Vst ;}yggr'eofer
palm'springs
find your oosis

3.2M

Impressions

NEWS CULTURE EDGE PRIDE MEDIA

MEDIA NETWORK 1

eater Palm Springs Is the Perfect Desert Oasis Getaway

ER PORTER READ TIME: 8 MIN. (Eel\El)

ater Palm Springs is a magical desert oasis gleaming under the Coachella Valley sun. What was once a haven for movie stars and
ts escaping the Los Angeles urban sprawl has cemented its status as an international LGBTQ+ enclave pulsating with a chic vibe.

it colorful aesthetic encompasses eclectic upscale resort hotels, yummy bites and cocktails, and fun outdoor activities for everyone to
y. Grab your gay pals and let your inner queer freak fly — we've got the inside scoop on an unforgettable weekend getaway to this
Ithern California oasis.




LGBTQ+ SUMMER SOCIAL CAMPAIGN

impressions oS P " experiences .

engagements

Social campaign geofencing throughout the summer including Provincetown,
New York, Los Angeles, Chicago, San Francisco, Washington D.C., and San Diego.

Users are served geotargeted and retargeting ads across digital and social

platforms throughout the summer, aligning with Pride celebrations and LGBTQ+
events in these destinations.




IGLTA GLOBAL CONVENTION
October 21-25

600+ attendees registered (31 countiries)
* Osaka (2024) same weeks out: 361

Puerto Rico (2023) same weeks out: 392

Voyage Fundraiser

i3 | 2025 S

@ =Yy
*0° PALM SPRINGS, CA
GLTA | 27 - 25 oeToBER

Largest and longest-running
LGBTQ+ tourism convention
worldwide




UNDER THE SUN — TRENDS

SUMMER MEDIA ENGAGEMENT

begin our pickleball lesson. Having come straight to
the courts after a five-hour flight to Palm Springs, we're

Med Iain : i e ] - . wevaae rves. T fCalifor
- - — ! % AT 5 L. - air, palm afternoon
M |< 1. 3 ! ~ 1 Y 5 the San Jacinto Mountains is instantly rejuvenating after weeks

| > ra | z
2 4 . 1 f § 8 € I et's build good habits,” Cesar Figueroa tells us as we

of gray skies at home.
b 7

sports instructor at La Quinta Resort & Club just outside Palm
Springs. y
THIS SPREAD, LEFT TO RIGHT grips, and
- swings. Eight of us have coordinated schedules to make this trip
happen, and we're ready to play.
Agood habitis the reason we're here: One year earlier, I joined

La Guinta Resort & Club, where
plcklars can maka usa of GGt

Courts against the beckdop of
the San jacinto Moumtai. combines aspects of tennis (a low net), Ping-Pong (the paddle)

EMILY KAUFMAN — e .

THE TRAVEL MOM

of an office building in downtown Toronto. Pickleball, which

FANTASY 5 10 14 18 31 38 DRAW DATE: WEDNESDAY, JUN 18

270

12 August 7, 2025 The Sunday Times e

Articles Travel Qerings B e
Published MWEEKLY » ‘ Qwé:”émw%uﬁm o -

iy _ Where e Al |
: /California’sstyle © : R

RECAP: SPLASH HOUSE 2 AND A PALM
AUGUST ADVENTURE

Exotic Car Showroom
®

139

PUTRZTOROF TP T
Red Jeep Tours -

Media
Connects

$RO7-bFY-bxEar
Desert X = s

i Spings (7L~B=ri=h27/rTAMRM)

Vit Groatar Pa
TGS o 0 oot OS5 <O




Visit Greater Palm Springs > arrivalist
Attribution Benchmarks

Arrival Window: June-August 2025

429
1.3M 2,789 8
Arrival
Unique Panelists Arrival e
Lift
Sample |
(Benchmark 24%)
48% 202%
Stay Lift Out of State

Lift Arrival Lift

(Benchmark 9-10%)

Arrivalist ® Tourism Insight Solution Deck ¢ 2025-09-19¢ Confidential



FALL MEDIA PLAN PROGRAMS
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ESCAPE YOUR ORDINARY CAMPAIGN

P-s

e N RS An extraordina
greater R cccone W

pOlm 3 - Endless sun. rich culture, and
Sprl ngs Ml surreal landscapes await in

Sl %{é —————
greater

palm
springs

YQ U R n ¥ Tl LB : AA E ‘ ( ‘, VST % Escape Your Ordinary in Greater Palm Sprigs
fhoo) e I ey g red '}e I Eiius il i e s Ml sk i e il
QRDI NA RY -g- i o | L 1l pO | m By Visit Greater Palm Springs
— : 7
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ESCAPE YOUR ORDINARY




Sunset Magazine is a vacation
rental-dedicated program
including content articles,
digital display ads, social
media, and e-newsletters.

ESCAPE YOUR ORDINARY

PLAN NOW %

(st greater palm springs

—

PLAN NOW

3¢ visct-greater palm springs

T SFONICEED

Book Your Bliss

Find your oan oazis in Graater Paim Springs by resendng 8 vacation rental that matches your dresm petaway:

Courtesy of Visit Greater Pam Springs

Share thiz stery

l nGraster Paim Spangs, finding the perfect vacation isn't just about where
yeu go—it's sbout where you stay. Aovd while we love = hotel a8 vacation
rental home is the mozt immersive way of experiencing the ful Greater Paim
Springs lBestyle that its lucky denizens, celebrity residents, and sy
traneiers have relishad for yeers. This sunny, styish Southern Caifomia
destiretion i< dotted with distinctive homes—rom architecturally
ggnificant to resort-level zpa retrests—that ket you ire the dream, not just
vizit it. Whether you're drawn to vintage charm, weliness vibes, or isid-back
degance there’s a home that fits your fantasy. Wert to spend momings
meditating pociside, afternoors perusing art galleries, or eveningz watching
the sun dip behind the mountains from your prvate terrace? Chocsa the
right rental and everything eiz= falis into place. The architecture of the region
is 2z diverse 2z the travelers who vsit, each style cffering 2 unique way 1o
experience the megic of the Coachels Valey Below discover three distinct
ways to buid your sun-drenchad escape around your dream home baze.

Midcentury Modern Meets Culture, Dining
& Fun

For fans of clean fres, giass wals and an Instagrammable pool 2 midcentury
modem home is the Litimate light-filed setting. Thase homes are designad
for indoor-cutdoor iving, with open lyouts that irwite conversation,
calebraticn.. and a few goiden how sefies ided for cougles, styish scio
travslers, or friend groups lodking for a cool and oursted escape, theze
rentals are as much sbout the vibe s the view Take this two-bedroom Paim

Go-ge Ads

Be where
Google Al
ts your
dealsinall
the right

places

‘; o
o
G 9

A Definithve List of All the New Trader
Jo's Fall Practacts

oRcceATME & Senie
n

This Famity Adcled 30 AU 10 the
Prust of Their Wome 10 Create 2 Vel
e mratioanl Compoand

soos 3 D

Springs gem—a perfect ecample of vintage style and modem comiort, with
peps of color, retro fumiture, and a dreamy backyard. Or go big with 5 Paims.
Eztate, a modernist showpiace that balances architectural elegance with 2
playful senze of Lawry.

Bdy £ s

B
i dnio 3 Wark of Art, Acconding to s
et

»008 3 DE

The 5 Biewt Ciiery o Ry Thls Pa8



CLICKTIVATED

D L
@ Clicktivated WATCH OUR INTERACTIVE VIDEO
This Video Is Interactive. Click Around! & - i‘ié
Clicktivated is an inferactive e T
video program that allows Bl T
users to click on video - : n i Vocrior eric
content as it plays. Vacaion Rantais

POOIS
Y

o
ul

Our :30 vacation rental
dedicated spot was utilized : ‘ »  fabuio
and is embedded on the S o O el T G . pertcie
Vacation Rental places to ' € 1 | S o
stay page on the VGPS
website, linking to relevant
listings and blog content
featured in the video.

sl

Fabulous



https://www.visitgreaterpalmsprings.com/places-to-stay/vacation-rentals/
https://www.visitgreaterpalmsprings.com/places-to-stay/vacation-rentals/

FALL DIGITAL PROGRAMS — LONELY PLANET

lonely ¢ planet —
[

ULTIMATE WEEKEND

Fall campaign with Lonely Planet will include a
custom social media video produced by a
content creator in the destination as part of
their “Best Day Ever” series, supported by both
organic and paid promotion on Meta and
TikTok.

A custom weekend itinerary article will also be
produced to run on Lonely Planet’s website,
with a social media carousel post to further
amplify the content.




DIGITAL PROGRAMS — WEATHER ADS

FOC Ak ESCAPE

The
Weather
Channel

Weather-triggered digital ad
campaign target seasonal markets
during the fall/winter months.

Markets: Chicago, Minneapolis, New
York, Washington D.C., Boise, Denver

VIS ‘%légreoier

palm springs

PLAN NOW “%x PLAN NOW %



SOCIAL MEDIA
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HAVE YOU BOOKED Ybl/,_!\R HOLIDAY/ STAY 2~
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INTERNATIONAL CAMPAIGNS

Continuing ongoing efforts in the UK and Ireland with an increased focus on
F I N N optimizing campaigns towards consideration and conversions, along with
PARTNERS potential addition of advertising efforts in the German market.

Optimized audience programs, which utilize Brand USA’s first party data, will
target travelers in the UK, Mexico, Germany, France, and Canada with
digital campaigns beginning this Fall through Spring 2026.

VisitTheUSA.com

Brand USA

*NEW* A program with AIR MILES, Canada’s most recognized loyalty

program (9.4M participants) will utilize paid media, email marketing, and a

@' AIR MILES. custom landing page to inspire fravelers during the planning and booking
stages. Launches in November 2025.

*NEW* A program with PriceTravel, one of Latin America’s most popular
OTAs, will target travelers in Mexico with a 3-month multi-platform campaign
to increase exposure of Greater Palm Springs within the Mexico market.

>X PriceTravel



WHERE YOU SHINE CAMPAIGN

. /imt‘%greoier

palm springs

“Where You Shine”, focusing on our destination’s inclusive, welcoming,
and inviting reputation, where individuals can “shine” as their authentic

self. vVisit *greaier

palm springs

This includes digital and print assets as well as :30 ftelevision/video spofs. I

( SHINENOW )




Endless Summer House Indio - Hidden Haven - 4 Ensuite King 3/BDR Private Oasls, Pool |

Famlly Friendly Paradise! Bedrooms, Pool Table, & Fire... Spa
Q Indio, CA, 92201 Q@ Palm Springs, CA, 92244 Q La Quinta, CA, 92253
R, (213) 2200077 R, (846) 840-9552 L, (808) 741-0080
Over 19k
: @ QUICK VIEW @ QUICK VIEW @ QUICK VIEW
referrals in

2025!

Post Your Listing and Offers on
VisitGreaterPalmSprings.com

Qf Links to your preferred booking site or method Qf Post special offers to

our getaways page
Qy Include images, description, and amenities



FALL DIGITAL PROGRAMS - TRAVELZOO

FEATURED DESTINATION:

Greater Palm Springs
0 X =

FIND YOUR OASIS ARTS & CULTURE OUTDOOR ADVENTURE VIDEO GALLERY

TRAVELZOO

Travelzoo’s fall partner
deals page features
Greater Palm Springs
content and offers.

From world-famous festivals to
unique murals and sculptures,
Greater Palm Springs is an oasis of
art of all forms. Soak up the local
scene with a visit to artist galleries
and museums like Cabot's Pueblo
Museum. Take a guided architecture
tour to learn about midcentury
modern gems designed by renowned
LO N d |n g po g e |S architects like Donald Wexler.
promoted via targeted
e-mail blasts to

y .
Travelzoo’s subscriber
base as well as a cost-

per-click campaign.

ATTRACTIONS DPINING STAY IN THE LOOP PLACES TO STAY ESCAPE YOUR ORDINARY



AIR SERVICE
DEVELOPMENT STRATEGIES

Grow year-round service to major hub
airports

Try to extend seasons for key hub routes

Pursue new seasonal nonstop markets

o New Nonstop Service to NY on
Alaska Airlines and Delta

PSP Expansion - gather support from / 56 s i St
Airlines for international service '
o Mexico ———— e W
o Additional Canadian Markets e
o Europe /London s AR O O ek PR e




AIR SERVICE WINS

Palm Springs International Airport (PSP) has been busy welcoming
new routes:

« Alaska - Santa Rosa (STS) Oct. 26

Delta - Austin (AUS) on Nov. 15

Southwest - Chicago-Midway (MDW) on Nov. 22
United - Newark (EWR) on Dec. 18

American - Charlotte (CLT) on Dec. 20

Additionally, carriers have announced the following additional capacity and
earlier start dates:

« Delta - Atlanta (ATL) on Nov. 1 (Dec. 21 in 2024)

« Delta - New York (JFK) on Nov. 8 (Dec. 21 in 2024)

* Frontier - San Francisco (SFO) on Sep. &5 ( Dec. 12 in 2024)

» United - Houston (IAH), Los Angeles (LAX) and San Francisco (SFO) in
November



gg{ﬁ%ggﬁgg Champion key initiatives outlined in the

2025 Legislative Platform:
 Tourism & Short-term Rentals

GREATER PALM SPRINGS - Transportation & Infrastructure
LEGISLATIVE PLATFORM -  Workforce Development

« Higher Education

« Housing

« Economic Development
Engage with Blue Zones initiatives

Pursue funding for priority initiatives
«  Amateur Sports Complex
« Full 4-Year University
« Airport Expansion
« Shade Projects
« Infrastructure Improvements

Explore hosting an event to bring the Inland Empire
Caucus to the Coachella Valley

9 cities. one beautiful oasis.

palm springs | desert hot springs | cathedral city | rancho mirage | palm desert | indian wells | la quinta | indio | coachella




LOCAL STVR CAMPAIGN

EL TURISMO
QUE IMPULSA
NUESTRA 4
ECONOMIA
LOCAL

Conocer a visitantes que
regresan para apoyar
nuestro establecimiento
es muy gratificante,
Gran parte de nuestro
éxito se lo debemos a los
alquileres vacacionales a
corto plazo que
fortalecen la industria
hotelera del Valle.

UN i

. — Felipe,

(2 holle - el Coachott, |
SHOKL. TR REIALS ALQUILERES A CORTO PLAZO

Learn More BENEFICIOS A LARGO PLAZO Aprende mds O T
LONG-TERM BENEFITS Vi i
(

\“h‘
ONE /

;S\i
LSHORT-TERM RENTALS
LONG-TERM BENEFITS

onecv.org

TRIO
e

Business is booming
and because of vacation
rentals it's helping my
whole life, my staff's
life, and everybody
else’s life.

A




Local Billboards

Vacation Rentals contribufe
more than $1billion annually to
the Coachella Valley.

Learn more OneCV.org

Vacation Rentals contribute
more than $1 billion annually
to the Coachella Valley.

- Learn more OneCV.org




Advertising Campaign
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Palm Springs Life

Palm Springs Life Magazine

* Full two-page article detailing benefits of
vacation rentals

* Accompanying full-page email blast and
banner ad

* Print magazines available for all

stakeholders

THESURPRISING POSITIVE BENEFITS OF

SHORT-TERM

SPONSORED

VACATION RENTALS

Since Hollywood's Golden Era, when stars such as
Bob Hope and Frank Sinatra flocked to the desert,
the Coachella Valley has beckoned visitors to escape
to the serenity of its glistening swimming pools and
breathtaking mountain vista

Over the years, the miles of lush fairways and scenic
open spaces have been joined by vibrant events and
attractions, luxurious resorts and spas, world-class
culinary and retail experiences, and a growing year-
round resident population. With that growth has
come significant quality-of-life and economic benefits
for residents, as well as the challenges of expanding

frastructure to meet demand.
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Visitors’ growing interest in and access to short-term
rentals hasalso presented opportunitics and challenges
for the cities of the Coachella Valley. All of the cities have
committed extensive time, rescarch, community input,
andhard workover the years, resultingin ordinances that
strive to ensure vacation rentals are regulated, operate
‘harmoniously, and maintain the quality of life within
theirneighborhoods.

esult, short-term rental activity supported

$1.1 billion in economic impact in 2023 alone, and
more than 4,500 local jobs, both directly (property
management, maintenance, housekeeping) andindirectly
L and attraction employees), according
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toastudyfrom Tourism Economics,an Oxford Economics
Company,in2024

‘The transient occupancy tax (TOT) that short-term.
rental guests pay helps fund publicservicesand amenities

including public safety, well-maintained roads, and
excellent parks and schools — that residents would
otherwise have to shoulder themselves via higher taxes.
1t's no surprise that 72 percent of the local population
described themselves as pro-vacation rental in a survey
commissioned by Visit Greater Palm Springs, the region's
official tourism marketingagency.

During the population swell of peak season, the
marketplace often falls short of the traditional hotel

accommodations needed for the influx of visitors.
Vacation rentals boost capacity, ensuring the Coachella
Valley can comfortably welcome the tens of thousands
whotravel here for events such as Modernism Week the

nd

BNP Paribas Open tennis tournament, the Coachella s

Greater Palm Springs. “When you look at our region
overall, the ella Valley has strived to achieve that
balance - listening toresidents, creatingordinancesthat
allow forshort-termrentals, while also requiring permits

ysavital rolein findingthatbalance
within communities. Vit Greater Palm Springs partners
with Rent Respansibly, an education and community
building platform, to offer short-term rental operators
training and resources — including a communication
template to help them engage with guests — to
professionalizeand elevate the standard of vacation rental
operations.

Short-term rentals are an important factor in the
regon's economic growth,fueling small businesses such
as restaurants and retail establishments and helping
to fund community services. With ongoing education
for hosts, well-crafted city ordinances, consistent
enforcement,anda focus onthe needsof residents,short-
term rentals will continue o positively impact the local
quality of ife.

Formore information, visit OneCVrg.
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Short-Term Rentals Grow the Valley

Short-term vacation rental properties offer

visitors a private desert experience with all

the comforts of home. See how short-term
vacation rentals benefit the community.

* Daily Guide eNews (left) — emailed to
nearly 50K opt-in residents across the

Coachella Valley
* Physical PS Life copies available for all
stakeholders
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El Informador del Valle
Half-page ad targeting Hispanic
demographics

Accompanying social media ad

Upcoming Spanish video ad will be featured

on Social Media

El Informador

SIXTH STREET

COFFEE
et

El negocio va bien
cuando tenemos
muchos turistas
que vienen a través
de alquileres
vacacionales.
Podemos ver
muchas caras
diferentes y hacer
nuevos amigos.

— Steve Garcia
Sixth Street Coffee

QUILERES A CORTO PLAZO Aprende mds
BENEFICIOS A LARGO PLAZO onecv_org



Alpha Media/KUNA-FM

Radio Ads

* English radio ads featured on Mix
100.5 (KPSI FM - Alpha Media)
e Spanish radio ads featured on La

Poderosa 96.7 (KUNA FM)

)



e
VACATION RENTAL SENTIMENT

Q. In general, do you support or oppose

mr welcoming responsible Short-Term

Vacation Rentals, otherwise known as
SVIRs in Palm Springs®e

89% Support

(strongly or somewhat)

Up from 82% in 2023 Survey




e
VACATION RENTAL SENTIMENT

Q . In your own words, what do you feel is the most
Important issue facing your community today?e

Homelessness

Cost of living/jobs/economy

Donald Trump/administration

Public safery N 10%
Division/lack of community/unity |GGG 43¢
Immigration/racism/ICE raids | NENENGEGEGEG 7



Moderator: David Krauss, Rent Responsibly

» Steven Anderson, Vrbo

» Jimmy Repp, Cohost of the Desert

> Jonathan Wicks, Well & Good

» Kenny Cassady, Acme House Co. & VRON-PS




ROUNDTABLE DISCUSSIONS

These sessions are designed to spark meaningful conversations, share best practices, and
generate actionable ideas to strengthen the vacation rental industry across Greater Palm
Springs.

How It Works:
20 minutes to discuss each assigned topic

One person to take notes
One Person to serve as spokesperson

Facilitators:

Boosting Bookings — Jimmy Repp

At the end of the session, each group will have a few
minutes to report out their key takeaways, challenges,
or ideas to the full room.

Regulations — Kenny Cassady

Listing Optimization — Steven Anderson

e« Round 1 -20 min
« Switch topics
* Round 2-20 min

Property Care — Jonathan Wicks

Guest Experience & Reviews — Davis Meyer

Report out - 10 minutes



STAY ENGAGED

OneCV.org

greaterpalmsprings.rentresponsibly.org

MyGreaterPS.com
Listings, guides, maps, and TBID: josh@visitgreaterps.com

Other questionse Davis@yvisitgreaterps.com
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